Infographics
Congratulations on your amazing inventions!  You asked people to fill out surveys and learned some interesting things from their responses – so now you need to find a way to show what you learned from them.  

An Infographic is a kind of poster that must contain three parts (the 3 D’s):

1. Design – colors, fonts, shapes, graphics that go nicely with your information

2. Data – the actual information that you gathered, in words, numbers, charts

3. Description – explain the results, conclusions, interesting facts, questions

1. Open the PPT template in your class folder and save it to your own folder with your name and the word infographic (File: Save As – John infographic).
2. Choose a design for your Infographic (Format: Slide Design).  The background color must be light – if it is not, click on the link for Color Schemes in the Design area and choose a light one.  You can also click on the bottom to Edit Color schemes, then double-click the Background box to choose a lighter color.

3. Add at least 2 charts or other types of data displays that involve your actual numerical findings.  You can make the charts in PPT or copy and paste them from Excel.  
4. Use Autoshapes to add at least 3 descriptions.  

5. Add graphics that match with your design and help make information clear.  You can get these from clip art – an Internet search can work if necessary but then leave space for a small URL at the bottom of the infographic.
6. Make sure your infographic has a title at the top and your name at the bottom.

7. When you have had it checked, do a File: Save As and change the file type to PNG.  It may ask if you want to save only the one slide (yes) and make sure it goes in your folder.

8. Open Word and change the page size to Legal (File: Page Set Up: Paper tab: Legal).

9. Insert the infographic image that you made in PPT, leaving at least ½ inch white border on all sides.  

10. Check to see if it is ready to print!
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THE UNITED STATES FACES AN ALARMING OBESITY PROBLEM. WE ARE QUICK TO BLAME
INDIVIDUALS FOR EATING TOO MUCH OR EXERCISING TOO LITTLE, BUT IN TRUTH, THE
CAUSES ARE MORE COMPLEX AND INVOLVE MANY FACTORS,
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OVER THE PAST 40 YEARS, CALORIE INTAKE HAS INCREASED, AND HIGH-CALORIE
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THE MOST FREQUENTLY MARKETED FOODS AND BEVERAGES ARE HIGHER IN ADDED FATS AND
SUGARS, AND AMERICANS ALREADY EAT AND DRINK TOO MUCH OF THESE FOODS AND BEVERAGES.
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HEALTH CARE PROVIDERS AND EMPLOYERS ARE NOT TAKING FULL
ADVANTAGE OF THEIR OPPORTUNITY TO PREVENT OBESITY.
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DO NOT FEEL PREPARED OR
COMFORTABLE DISCUSSING
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DECADES AGO, WITH MANY SCHOOLS NOW OFFERING AND PROMOTING HIGH-CALORIE,
LOW-NUTRITION FOODS THROUGHOUT THE SCHOOL DAY.
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ON THEIR OWN, ANY ONE OF THESE FIVE
SOLUTIONS MIGHT HELP SPEED UP PROGRESS
IN PREVENTING OBESITY, BUT TOGETHER, THEIR
EFFECT WOULD BE REINFORCED, AMPLIFIED,

AND MAXIMIZED.
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ANYONE AND EVERYONE CAN BE A LEADER AND PLAY A PART IN IMPLEMENTING THESE FIVE SOLUTIONS.
WHAT CAN YOU DO TO HELP SOLVE OUR OBESITY PROBLEM?

FOR SPECIFIC ACTION STEPS NECESSARY TO IMPLEMENT THESE SOLUTIONS, SEE THE IOM REPORT
ACCELERATING PROGRESS IN OBESITY PREVENTION: SOLVING THE WEIGHT OF THE NATION
1OMEDU/ACCEL ERATINGOBESITYPREVENTION
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